'%mcreas of more than 50, percent'

In addltlon 813()

Kempthorne  jurisdi

his one is/not partisan,.
ThlS one is Amencan non




‘National Parks Conservation Association®

Protecting Our National Parks for Future Generations® : . l - L IR May 2006




Gateways to Yellowstone synthesizes four studies on the economy of Yellowstone
National Park’s gateway region. These six counties in Wyoming and Montana share
a close relationship with the park and the complex of wildlands at the core of the
Greater Yellowstone region.

Most of the data and other information supporting this document’s findings come
from these four foundational studies. The reports that detail these studies are -
available on the Internet at www.npca.org/northernrockies/gateway. Or you may
order copies from the Northern Rockies office of NPCA, PO. Box 824, Helena,
Montana 59624. Telephone: (406) 495-1560. E-mail; northernrockies@npca.org.

The four studies are:

The Economy of the Greater Yellowstone Region: Long-Term Trends
and Comparisons to Other Regions of the West
Ray RASKER, Senior Economist, Sonoran Institute, Bozeman, Montana
(2006)

Rasker analyzed economic data to examine economic success in the

Yellowstone region and compare economic performance with other regions and
similar national park gateway and non-gateway counties throughout the West.

Yellowstone Wildlife and the Regional Economy: Review of Economic

Study Results and Analysis

CHr1s NEHER, Senior Economist, Bioeconomics, Missoula, Montana

Joun Durrierp, Ph.D., Adjunct Research Professor, Department of

Mathematical Sciences, The University of Montana, Missoula (2005)
Neher and Duffield reviewed recent studies regarding visitor and resident
attitudes, opinions, and behavior related to wildlife and wildlife-related issues
in the Yellowstone National Park area. (Used with the gracious permission of
the Yellowstone Park Foundation.)

| Wildlife's Contribution to the Greater Yellowstone Regional Economy
SUZANNE MILLER, Biometrician, Dunrovin Research, Lolo, Montana
(20006)

Miller analyzed the economic contributions of big game hunters and wildlife
watchers in the Yellowstone region. She also devised and conducted an
original Internet study examining the business use of wildlife-related terms for
marketing and branding,

Economic Development in Environmental Economies of the Northern

Greater Yellowstone Region.

Jerr Grarr, MPA, Montana State University, Bozeman, Montana (2006)
Graff interviewed 95 business owners and managers exploring their

perspectives on doing business in the Yellowstone region, the region’s future,
and important factors in their decisions to move to, or establish businesses in,

the area.




